UG-CN-1033 BBAMN-13

U.G. DEGREE EXAMINATION —
DECEMBER 2023.

Marketing Management
Third Year
MANAGERIAL ECONOMICS
Time : 3 hours Maximum marks : 70
PART A — (3 X 3 = 9 marks)

Answer any THREE questions out of Five questions in
100 words.

All questions carry equal marks.

1. What is demand?

Coeneu eTemmmed eTebmen ?

2. Define supply.
Safllieu/HBlCuTEsSms euanTwnI&HeHeLD.

3.  What do you mean by elasticity of demand?
Caameuuller Qp&Lp&s erammmed ereimen ?



What is Short run cost?

GnHL ST CF6y CTETMTE 6T6bren ?

What is dual pricing?

@reL elleney HlTemruID Temmmed cTeTe ?

PART B — (3 x 7 =21 marks)

Answer any THREE questions out of Five questions in

10.

200 words.

All questions carry equal marks.

What are the role and responsibility of managerial
economist?

Cuerarenn Qummarnsmy Blewriler Liki@ WwHmID
Qurmtiy erebren ?
Discuss the Factors of production.

2 HusS smyentiseners ubHdl elleurdlsEselb.

What are the Supply determinants?
ey /eNECuins Hlirewrwd ereirer ?

Explain Oligopoly market.

@ GarGumel AoGeory wpmiflenn  shagamw
ol emds (&) mhige.

Brief out the concept of Break even analysis.

goBlenell LGLILTIIG| S(HSMS H(HSSHONS 64l6TE G,
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PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

12.

13.

14.

15.

16.

17.

500 words.

All questions carry equal marks.

Explain micro, macro environment.

miaTentiwd, Cuilud @Gpae allerssEs.

Elaborate the economies of scale.

Sjarefleonar Qummermsryasamer allifle|ubHSse]Lb.

Explain the law of supply.
Sjafliy a9 eflerds@s.

Discuss in detail the methods of pricing.

cllene HlitemTwitd Gewiuyd apenmaaner allfleuns alleurdlés.

What are market structure and its classifications?
FHENS D®WLIL| GTETDITR  GTeTer?  WHMID  HG6
USILT(HSET WTeneu ?

Explain demand forecasting in detail.

Caaneu (perarlellienu eflfleurs allerd@s.

Explain the functions of economics in today’s
business.
Gemenmuwl cuentl &S Sled QummeTTsmysSem

Qewdurhsamer 6flers@Hs.
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UG-CN-1039 BBAMN-31

U.G. DEGREE EXAMINATION —
DECEMBER 2023.

Marketing Management
Third Year
SALES AND DISTRIBUTION MANAGEMENT
Time : Three hours Maximum marks : 70
SECTION A — (3 x 3 = 9 marks)

Answer any THREE questions out of five questions in
100 words.

All questions carry equal marks.

1.  What are the responsibilities of a sales manager in
a company?

@ Bneuarsdlad elpuemer Guoemearfer GummLiLsET
WITenel ?

2. State the significance of training for salespersons.
epuenenLmemiag@pssTear LuibHuler (psHusgieisms
NS

3.  What is sales budget?
spuenar aurey GFwa|s L LD cramnmed cTere ?



What are the key elements of distribution
management?

MBCwrs euprised Cuoeoramawuler &S Fnmiser
wrene ?

List out the functions of middlemen.

@aLsgrafer ewdurhsmer L iqwedlHs.

SECTION B — (3 X 7 =21 marks)

Answer any THREE questions out of five questions in
200 words.

All questions carry equal marks.

Trace out the evolution of sales management.
apuemar Cuerareulier ufamo  eueTTFSlanwé
ST a.

Explain the process of recruitment and selection of
a sales force.

hueers  Laul U meT e er wWif$se Wb
Ggﬂr?r‘@(c]g,@és@m Cewdpenmeni @%]mésé’g oo

What are the strategies to motivate the sales
force?

dpuears umLuwarers gramOeusdHasTear o SHla6r
WITEn @l ?

Analyze the significance of selecting appropriate
channel members in a distribution network.

@@ 4HCwrs euamewelibed Qurmsgswnear Caare

o pidlenisamers CarbOgsHLliLSe (PsHLSHISMS
UGLUTUG CFUIs.

2 UG-CN-1039



10.

Explain the role and importance of marketing
intermediaries.

&‘ﬁ)mag,uu@\gg,oﬂebaﬁ@mpggua;ﬁa;@ﬂm Umki@ LHmIb
(P&&lLGFlelsms clloTshEs.

SECTION C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

12.

13.

500 words.
All questions carry equal marks.

What are the key functions of a sales manager,
and how do these functions contribute to the

success of a sales team and the organization as a
whole?

em pumer Guemerfler waHlw GFudLTHSET
WITened ? C?mgum, 2bS @&U_IGDI_IH@EBGT ® @S]ﬁgu@{)m
GSW WHMID U HNELISSLTES ﬁ@wm@g&ﬂ CeipBlée

[
eredeumml Likigefl&dl emenr 2

Discuss the functions and design of sales force
management.

puears ueL  Gueragrawulear  Gewdur@ser
LOMID eulgeiamoliL] UHM elleurdlés.

Explain the concept of sales budget and sales
quota. How can a well-structured sales budget and
quota system contribute to the performance of the
sales force?

puear eugel Gswes SULb wHmib eSbuemar
@gﬂé;&@ TGO &(HSMNS aﬁ]ma;@as. BET(&
SUL &SI L flhueer cure] Qa;co;;ﬁg) S pid,
%)gué;é%l'_(b\ pepud  elpueers  Liewtwrerisafler

FUDS DG, eTeueUTm LIBISETES (Lplg LD ?
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14.

15.

16.

17.

Define the concept of a distribution channel and
its importance in the marketing process.

AfIGurs  Gsaredd  eTerm  FHIDS  GUTWMISSI,
FHasILHSSOD QFuOUTIgd Fem PEFLUSTHIISMS
cllars@s.

Describe the different types of wholesalers and
retailers in the distribution channel.

ABCwns  Coaredled  Gomgs  ellbhuemaTwTaTTSET
wHpb  Soewey  clpuemarurerisefienr  LioGeum
cumssmer elleuM&s.

Discuss the methods of training that can be
effectively used to improve the skills of
salespersons.

eNphuenarwimeriaerfl et Smensaner Cubu@ss
vweyeter Ludné wpevpser Lpbdl elleurdlss.

Explain the different types of intermediaries,
including brokers, commission agents, and sole
selling agents.

SraigEer, slagen (PHEITEHET  LOHMID Sl L
dipueer (pseuiser 2 arefll L LOCam euamssHwTe
QLS TaTEmeT 66TsHEs.
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UG-CN-1040 BBAMN-32

U.G. DEGREE EXAMINATION —

DECEMBER 2023
Third Year
INTEGRATED MARKETING COMMUNICATIONS
Time : 3 hours Maximum marks : 70

PART A — (3 x 3 =9 marks)
Answer any THREE questions.

1.  What is Integrated Marketing Communication?
PHhEdoanhs  shasliLbhSSD QFTLIL  eTarmTed
GTGOTGUT ?

2. Write short note on web advertising.

@avaenrw edleTbugd LHHwW HAm GOILIL eT(PFIs.

3. Define advertisement copy.

eNlaTOUT BHEHE UETLIMISHS.

4.  What is media scheduling?

oarL & FILLLOIL 6D eTEmmmed Teimey ?

5.  What are the objectives of sales promotion?

cipuenan 2earé@elliL CHTESBISET cTeme ?



10.

11.

12.

PART B — (3 x 7 =21 marks)

Answer any THREE questions.
List out the role of IMC.
IMC @err Ltiens Ll igwed (hs.
What are the role of an advertising agency?
@ eqembUy (PSEUNET LIBI@GSET WTena ?
Write the different types of advertisement copy.

LOCeuml euanswiTem cSlETDLT BHSOSHEET 6T(LHS)Is.

Narrate the importance of headlines in
advertisement.

clleTib LTSSl SO F Qewigsafler
W&HwsGUSMS THSSHIMTES.

Explain the merits and demerits of
advertisements.

eferbupiigefler peren Samwsamerts LHD cfleTéEs.
PART C — (4 x 10 = 40 marks)
Answer any FOUR questions.
What are the IMC tools? Explain them.
poprdoarss Fhasliubhsgsd (IMC)  smelsdr

wrenel ? seupem cfleufés.

Explain the classification of ‘Advertising’ with
supporting examples.

‘ellerbursdler  euaSLUTL®LWL ST  FTihS
2 FTTEMSMSU|D 656TE .
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13.

14.

15.

16.

17.

What are the factors to be taken care of while
designing an Advertisement Copy?

eflembuy  Ba® elgeuambdE@Gh  Curg  seualss
Couenriq W STrentlser wrene ?

What are the different types of media? List out the
merits and demerits.

LOCaUm CUEWITET 26T SRIGET WTEel? jeubmler
BETEHLD SEOEEET LIl Ig W6 (H)&.

Explain the various methods of sales promotion of
FMCG products with suitable examples.

FMCG Qummersafler LU eTenw
Cubupsgieusharer e Geum) (PEHMEHENET
QUITBHSSLTET THSSHISHTL_ (D& @56 6l6TdEHs.
Explain in detail the social and economic aspects
of advertising.

edleTibLirsSlen Feps WwHMID QUTHETTSTT DEBISE6T
clfleuns elleré@Hs.

Discuss recent trends in online marketing.
gmmum@ FHans 1L (H &S0 6 glusdHw

ums@sanarts UMl efleurdles.
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UG-CN-1042 BBAMN-34

U.G. DEGREE EXAMINATION —
DECEMBER, 2023.

Marketing Management
Third Year

RETAIL MARKETING

Time : 3 hours Maximum marks :

PART A — (3 x 3 =9 marks)
Answer any THREE questions.
1.  What are the characteristics of retailers?
Serevenn allpHLemaeTumeTiseile LT ser wmeed ?
2. What is retail marketing?
Slevevenn eSHLIHET GTETHTED 6T6TET ?
3.  Define Merchandising.
AITESHSHSDS GUMTUIMI.
4.  What is retail pricing?
fovevenm ellened HIFETLILD GTETMTED ETETET ?
5.  What is a retail promotion strategy?
fovevenm elleTibLiy 2 S8 eTemmmed 6reTen ?

70



10.

11.

12.

PART B — (3 x 7 =21 marks)
Answer any THREE questions.

Explain the functions performed by retailers.

feoewep edpuamarureriser GQauiuyb QFudurOsaman
ol 6mds (&) mhige.

Write a short note on any two types of retail
location theories.

foewep lpuemer @@UELs  GCasrlurhsaetd
gCasaid @ e cuamswiner Sn @Gl eT(pse,Lb.

What are the benefits of merchandising?

GUETIHLDUILDTESHEGIT HETENLDSEHET GTETET ?

Write down the objectives of retail pricing.

foewen  levew  Hliewrwugder  Crrésnisamer
CT(LPGIBIGET.

What are the characteristics of a sales supervisor?
puenar Gupurieneuwimeriler LITL&ET 6rese ?
PART C — (4 x 10 = 40 marks)
Answer any FOUR questions.
Explain the types of retailers.

fooern ellhLeanTeTiaaier euamasamer 6lleTd@s.

Examine various types of retail locations.

uoGeun euamawiTear Fobenn elbLemEr @)L BiGmeT
< Ue| C&uis.
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13.

14.

15.

16.

17.

How does the brand of the product influence the
retail marketing? Explain.

Qumrmeflenr emLwmer GMuih Hoewean aflpHLemeranw
ereueuTm LIMS&Smg)? edlerds.

What are the different types of retail pricing
models? Explain.

uCaum  eaemswurar  Sowap e  wrHMsEr
wrenel ? elemd:@s.

List out the retail promotion strategies.

fvevenm elleTibLiy 2 SHaamer L iq w16l (HBISET.

How can retailers influence social media and
digital marketing for promotion? Explain.
etbursdpsns Sowen eHhUTUTETTSET Fops
2Tl HBIGET WHmILD g8l Led LOTT&H6l &L I Ml
S Flweupenm ereueumm UMHEEOMD? 68l6Té@Hs.

Explain the responsibilities of Store Managers in
retailing.

foeep elpuemerie  SimiE Cuoererisafler
QummiLsemer edleTdse,Lb.
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UG-CN-1043 BBAMN-35

U.G. DEGREE EXAMINATION —
DECEMBER, 2023.

Marketing Management
Third Year
MARKETING RESEARCH

Time : 3 hours Maximum marks: 70

PART A — (3 x 3 =9 marks)

Answer any THREE questions.

1. List out three important aspects of marketing
research.

shend rmusFSufler eperm  (PSIW  LDEFBIGEMET
LI g W60 (M SeT.

2. Define the research design.
SQLTTUES] GUlg eI GUENTWD).

3.  What is report writing?

SDEMS CT(PFHICUF] CTETDHTE) CTETET ?



10.

Write any two reasons for product failure.

em Curmdr Csroeilsy (swurfiy)  gCseib
Qe STTERTHRISEET 6T(LPSHe|D.

What is pre-testing?
e Carsenar GTETmTEd 6T6ITET ?
PART B — (3 x 7 =21 marks)

Answer any THREE questions.

What is a marketing information system (MIS)?
Discuss its components.

FHSLILOESD sseued ey (MIS)  eremmmed
eTaTan ? SBem samsaart LUHM eleurdsse]b.
Discuss the advantages and disadvantages of a
personal interview.

safliiul L Crirarenredlen BeTenDEET LOHMILD SeLDEHET
ubdl elleurdlEseid.

Explain the purpose of coding.

G g6t Crrésseamns elemd @ mkiser.

Discuss the scope of product research.

QuimmaT <, &S S bt CrréssamsLl WT1Yis)
Heundlése,b.

Explain the importance of media selection in
advertising.

darburgdled oa g5 Coreller Wpasdlusgieusams
NeTESaLD.
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11.

12.

13.

14.

15.

16.

PART C — (4 x 10 = 40 marks)

Answer any FOUR questions.
Define marketing research and explain its
objectives.
FHMSILOSHH QYITUFSOW  udTUMSSH  AS6T

Crréanisamer allemdse]b.

Explain the differences between qualitative and
quantitative research.

STLET WHMD SeTe]| YIMUsFssEE @l Cu o drer
Caumiuimrhaener allems @ biserT.

Explain the steps in the interpretation of data.

ST eNeTEESE 6 LilgHenem al6md @ miserT.

Explain the stages of new product development.

yHw Qumrper eueri&fludien Hlenaasanar allemd @ miser.

Describe the types of copy testing in advertising.
datbursdled e  Corgemaruier  cuassHmeT
aNeufésayb.

Write a short note on :

(a) product research;

(b) advertising research;

(c) media selection; and

(d) questionnaire.
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17.

S GOy B@ms :

(S1)  QummeT < rmu&s);

(<)) eflembuy <y rmi&s;

(@) ears Gsitey; HMID

(FF)  Caereilgsmer

Discuss in detail various methods of probability
and nonprobability sampling.

Blapssa; wHOD Hspsse) @deors  wrHflufler
uoGeaum emaer uHH allfleurs aleurdlssea|b.
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